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Tavrommta epevvag

IMR/NMANEMIZTHMIO AEYKQZIAZ™

AZTYNOMIA KYTPOY

MAPTIOZ - AMPIAIOZ 2022

NMATKYTIPIA - AZTIKEZ & AIrPOTIKEZ NMEPIOXEZ
ANAPEZ KAI 'YNAIKEZ HAIKIAZ 18+

1000 ATOMA

TYXAIA zTPQMATONOIHMENH AEIrMATOAHWIA

THAEPQONIKEZ 2YNENTEY=EIZ ME TH XPHZH
AOMHMENOY EPQTHMATOAOIIOY
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95%
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Xapaxmpiotika Selyuatog

EMAPXIA
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HAIKIA dYAO
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Ep 8vvn TlKO l' ETO'XO l KYNPIAKH AHMOKPATIA

ATTOTUTTWON TNC EIKOVAC TG ACTUVOUIAC AVAUESA OTNV
KUTTPLOKN KOWVwVIdA

Alepevnon TwV avTIANPEWV TWV TTOAITWY AVAPOPIKA LIE
TOUG Slapopoug TouElC Spaocslc TNG ACTUVOULAG

Kataypagpn tou Badpou acpalslag Kat Twv {NTAHATWV TTou
TOUG TTPOKAAOULV avaopaleld

AEloAoynon tnc Aotuvopliac Kurrpou

Kataypagpn yevikwv armoPswyv Kat avtiAnPswv yia to
cLUOTNMA (PWTOETTICNMAVONG
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Evotnta A:
AlcOnpa Acpalelag
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Iowa eivatl ta HeyaAvTepa IpoLiAnuUata Tov AvTiUeT@WTICEL 1) TTEPLOYT]

oac, TA OJT0ld OAC TPOKAAOVY AVATPAAELA;

Kaveva mpoAnpa

KAotreg/ Suappnelg
Metavaoteg/Aa®popsTaAvVacTELON
OxAnpla

AAMNo

Emkivbuvn oénynon

BavSaAlopol/KaKOoBOUAEG CNUIEG

AVTIKOIVWVIKN oupTTEPIPOPA/
TapAAaTikoTNTA VEWV

NapkwTika

\noTteisg

Emikivbuvo o61ko Siktuo
Kakorroinon Cwwv

EAAsiTrovoa acTuvopELon

1000 2YNOAO AEIrMATOZ

8%
6%
6%
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2%

1%
1%
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16%

24%
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35%



\ |

\.. .‘.

\-‘.,,.‘/
.\.\ 960 ’ '/l

Kata v amoyn oag JTolEC Ar0 TIC IO KATW TEPLOYEC YPELalovIal D
TEPLOCOTEPT) ACTUVOUEVOT];

MeploXEg YUPW aTTO CXOAELA 74%
AoTIKEC TTEPLOXEC/KEVTPO TTOANG Bl%
Meploxeg He Xwpoug Slackedaong S7%

O8ko Aiktuo 54%

MoAuouyxvacTol Xwpol (TAaTelEg 530/
EMTTOPLKA KEVTPA SPOLLOL) o

Mpappun Avtutapatagng 48%
Xwplta/AypoTikeg Meploxeg 44%
Aotikeg Meploxec/Mpoaotia 44%
MNapalisg 3 5%
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KYNPIAKH AHMOKPATIA

NMOAY AZDPANHZ APKETA AZDAANHZ AIFO AZPANHZ ‘ KA©OAOY AZDPANHZ

23% 55% 15% 7%
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PYANO

°4%

15%
] PR

26%

HAIKIA

63%

= S55%
30% o
=g 27%

13%
7% ) 6%
(T W)

S 1000 2YNOAO AEIrMATOZ

\ |
WY
\\.\ 1960 ’L’

N\ 4

KYNPIAKH AHMOKPATIA

APKETA AZPANHZ

‘ AIFO AZPANHZ KA©OOAOY AZPANHZ
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MOP®QzH
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EMAPXIA
62%
o7%
49%
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26%
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KYNPIAKH AHMOKPATIA

AYOOPMHTH ANA®DOPA - MOAAATIAEZ ATTANTHZEIZ

Mpootacia kat acpAalela Tou TToALTH 30%
EykAnpata svavtiwv avepwrwv (Bia, (povol, TPAUVHATIOHOL KTATT) 27%
KatamoAEpuNon VaAPKWTIKWV 4%
EykAnpata svavrtiov rreplovoiag (diappngelg, EUITPNOHLOL KTAT) 24%
O61kn acpalsia r={0 )
EVNHEPWON KOWVOU Kal EVELUVAHWGN CXECEWV 12%
Mapaturn petavactevon/Aadpaia Siakivnon HETAVACTWY 11%
EAEyX0G AAKOTECT/VAPKOTECT 9%
AAMo 9%
ZWOTN EKTTAISELON ACTUVOIKOU TIPOCWITTIKOU 9%
KatarmmoAgpnon Siagpopag Vvtog TnG AcTUVORLIAG 8%

AUENoN TNG ACTUVOHELONG CE KATOLKNUEVEG TTEPLOXEG 6%
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Evotnta B:
Ermagpn pe Actuvopia Kurrpou
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Eyete £pOet xaBoiov o€ erapn ue tv Actvvoulda Tovg TEALVTAIOVE 12

HI)VEG;

2YNOAO

64%
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34%
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KYNPIAKH AHMOKPATIA

EMAPXIA
36%
1S 69%
64% 61% 65% 0
36% 397% 35% :
NAI 25% 31/’
OXIl
HAIKIA MOPDQZH
81% 80% 85%
60%  63% L 62%
40% 37% 33% 38%
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I'ta ;toto Aoyo eiyarte epOet o€ ema@n pe v Aorvvoula; D ,4
Ma va vurtoBAaAw KatayysAia 36%
EAaBa KARGn/TTPOCTIHLO oty /A
MNa va dwow pa mAnpogopla 16%

AAMo 12%

MNa va mapw pa mAnpogopla 8%
Ma va mpoBw os diapaptupia 3%
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Xe mowa vimpeotia arevBvvinkarte; N/

KYNPIAKH AHMOKPATIA

AGTUVOMIKO ZTAOLO 63%

Ao 13%

pappn Extaktng Avaykng (199/112) 10%
Awadiktvo/Meca Kotvwvikng AIKTuwong 5%
Asv Gupdpay Asv yvwpidw 4%
pappn tou MoAitn (1460) 3%

Acotuvopuikog tng Mettoviag 1%
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IHwc¢ Oa aétoroyovoarte Tovg mapaxatw Oeoovg xat popeic ota
axorov0a kpLmpa;

TENIKH EIKONA 2022

I ©O = =&
290 288 288 279 265

5-BAOMIA KAIMAKA: 1 =TIOAY KAKH KAI 5 = NMOAY KAAH
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IHwc Oa a&toioyovoate Tovg mapaxatw Oeouovg xat @opeic ora axorovla W
KPLTNPLA;

EMMIZTOZYNH 2022

53 B = O G

2.89 2.87 283 2.83 2.66

5-BAOMIA KAIMAKA: 1 = TTIOAY KAKH KAI 5 = NMOAY KAAH
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IHwc Oa a&toioyovoate Tovg mapaxatw Oeouovg xat @opeic ora axorovla W
KPLTNPLA;

AMNMOTEAEZMATIKOTHTA 2022
o

2.85 2.84 2.81 2.73 2.58
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Evotnta A:
AtloAoynon Actuvopiag Kurrpou
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KYNPIAKH AHMOKPATIA

0 ® i O e S
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(xauepec), miorevere ot Oa fonOnoet omv ApOoiAnyYn xat ueiwon Twv
Oavatn@opwy TPpoYaAi®wvV OVYKPOVOEW®YV 1) OYXL;

2YNOANO EMAPXIA
(o)
69%
69% 71% 66% 683% 69%

4 - 31% 299 34% 38% 31%

31%
(0) 4|
dYNO HAIKIA MOP®DQZH
96% 95%
67% 71% 63% 65%  66% 70% 66%
33% 299, 37% 35% 34% 30% 34%
o o

w @ 4% ©%
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Kata v amowyn oag, 0L TOVEC TWV AOIKNUAT@Y IOV EAEYYOVV Ol KAUEPES —  F
Oa expene va eivatl o avotnpeg, Lo YAAAPEC 1) VA TAPAUEIVOVY OL IOLEC;

Na eival o Na sival o Na tapapeivouv

i , A\ W/AY:
AUOTNPEG XaAapeg oL iOLEeC /

18% 2% 50% 10%
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Iiotevete 0Tt 010 peArov Oa nrav ypnoyo va exextabel to ovoua Ue N
TEPILOOCOTEPEC KAUEPEC 1) OYL;

ZYNOAO EMAPXIA
(o]
70%
i 71% 68% 7%
58% L
42% "
. 56% 29% 32% 33%
o
c]0 )4
OoXI
®YNO HAIKIA MOP®OEH
. 86% 85%
i 67% 537  69%  68% e 68%
56% 33% 37% | 3% | 32% =79 32%
w @ 14% 15%
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH / \

s; \:,' T: +357 22 265150
m v V F: +357 22 256530
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Ny e 12
UNIVERSITY OF NICOSIA N  ¢£€5 E: pastou.m@unic.ac.cy

Mrs. Marina Pastou

Qualitative Research Manager
UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:

Insights Market Research (IMR) Ltd:
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